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Mindset

O Aquick \ooK at The Biology of Belief, this 1s much deeper thow
The \evel of thought.

O We've wov\wag agowst a progrom thot ‘s been runving for
years. You hove been trawmed to beleve you are LESS. Why the
first seven years matter so much.

O Fear s not a cause 1t s the effect. It s a S)/W\P‘\‘OW\ of
something else. What s that something else? (Bewng OK
with...)

O The quicKest way fo reset your mindset without having to
spend a minute procticing your "positive ‘\‘\r\'\vx\wagi "weed
vxo‘\‘\r\'\vxg from no owe. Practice fiquring out what thot feels

Ke. Recommended Resources

The Biology of Belief, Bruce Lipton - The Presence Process, Michael Brown - The Big
Self Blueprint, The Magic of Believing, Claude Bristol - Psycho Cybernetics, Maxwell
Maltz
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Client Management

O The trick s o stop Trywng To monage chewnts and to focus on
manodwg Your process for wov\wag with clients.

O Prvocesses create boundavies. Boundavies create limits with no
emotionol ottachment. This s the deal solution for people
P\easevs.

O Beware the Wdden "need." The need Yo get the chent
transforms wto the need to moke the chient hoppy.

O Chent vv\owxo«gevv\evx‘\' \s about monogng the force of attraction
‘\‘\ﬂvoug\ﬂ the entive \fecycle of the client.

Recommended Resources

No BS Trust Based Marketing, Dan Kennedy - Thick Face Black Heart, Chin-Ning Chu -
Client Management Mistakes and How to Fix Them - No BS Time Management, Dan
Kennedy
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Client Attraction

O Needwess does not sell, does not wspive confidence, does not
cveate attraction. ThinK about ol of the ways your "well
wtentioned" actions communicate needness.

O We do wot chase, we attract.

O The focus is not the service, the focus s the feelings
associated with and the picture of the RESULT

O The lazy mon’s way Yo bul\d o (SUPERIOR) USRE

O The world’s swnplest Platform crash course. Qavify the signal,
then broadcost the signal.

O The Platform -=> The Phone --> The Bank

Recommended Resources

No BS Trust Based Marketing, Dan Kennedy - Network Infiltration Black Paper,
SovereignMan.com - The Platform Launchpad - How to Dig For Gold and Find It -
Becoming the Hunted - Incomparable Expert™ Formula - You Can’t Teach a Kid to
Ride a Bike at a Seminar, David Sandler, Million Dollar Consulting, Alan Weiss
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Money

O N\ovxey 1s not something you pursue divectly, it s the
bypvodud' of something else. It 1s a product of perceived
value delwvered.

O You are w busness to moKe money. This s not a secret, should
not be treoted as a secret. And \f anyone s surprised by this,
‘\‘\ney onbo«b\y down’t belong WOva\g with you.

O There s no dwvect correlaotion between effort wvested and
mowney created. The only place this s true s the factory,
which s w\r\y the entive educational system wos developed:
Yo create factory wovKers.

Recommended Resources

The Trick to Money is Having Some, Stuart Wilde - The Go-Giver, Bob Burg - No BS
Wealth Attraction, Dan Kennedy
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